
Glocalization of McDonald’s in India

Sociological Theories of Glocalization
Marxism is a theory which views capitalism as a structure of 

inequality (Fulcher and Scott, 2011).

McDonald’s, which is a capitalist company, aims to cater towards 
the Indian cuisine for financial benefit. Marxists may view this as a 

means of exploitation of Indian culture as there is no good 
intentions - it is solely to maximise profits. 

Their original fast food American beef burgers would not make 
money in India as it is not suited to their culture which is why they 

chose to implement foods such as the McAloo Tikki burger.

 

Glocalization
Glocalization is the process of global brands altering their products 

to suit the different cultures across the world (Kenton, 2018).
“The concept of glocalization is particularly important to the food 
and agribusiness industry because of the seamless challenges this 
industry faces due to the typical differences that exist in the food 
habits of people belonging to various regions/religions/cultures 

across the globe.” (Kumar, 2007).
With many Indian religions such as Hinduism, Sikhism & Jainism, 

the general consensus is that cow meat is not eaten. Therefore, 
McDonald’s have adapted their menu in India to suit the religious 

preferences (Nandini, 2014).

Examples of Glocalization
● In 2001, the McAloo Tikki burger was added to the menu which 

went on to become the highest seller. It was then added to 
McDonald’s in Singapore in the Middle East (Nandini, 2014).

● To adapt to religious preferences they specified vegetarian-only 
cooking tools within the kitchen (Nandini, 2014).

● In 2017, McDonald’s added new items such as the Masala Dosa 
burger (a pancake filled with potato-and-vegetable filling) as well 

as a Molaga Podi sauce (a dry spiced powder that’s made from 
mixed lentils and sesame seeds) (Malviya, 2017). 

Impact of Glocalization
As McDonald’s continues to dominate, it has been discussed 

whether the Glocalization of the franchise is positive or negative.

Some argue that the Glocalization of McDonald’s has a negative 
impact and over time it will invade  the local food diversity and 

replace it with an American fast food culture 
(Glocalizationmarketing, 2019).

Others believe that Glocalization will have a positive impact. 
It is said that adding local food to the menu will allow people to 

experiment with their traditional foods and it will make the menu 
more varied and creative while holding onto the local food culture 

(Glocalizationmarketing, 2019).

(Wikipedia, 2014).



References
Banner ID: B00321204 | B00322674 | B00310598 | B00331169 | B00322033 | B00319236 | B00330029

Fulcher, J. & Scott, J. (2011) Sociology. 4th ed. United States: Oxford University Press Inc.

Glocalizationmarketing (2019) Glocalization of McDonald’s – Angel or Devil?. [Online] Available at: 
https://glocalizationmarketing.wordpress.com/2012/05/29/glocalization-of-mcdonalds-angel-or-devil/. [Accessed 19.03.19]

Kenton, W. (2018) Glocalization. [Online] Available: https://www.investopedia.com/terms/g/glocalization.asp. [Accessed: 19.03.19]

Kumar, Sushil & Goel, Bharat (2007) Glocalization in Food and Agribusiness: Strategies of Adaptation to Local Needs and Demands. 
[Online] Available: 
https://www.researchgate.net/profile/Sushil_Kumar74/publication/241869506_Glocalization_in_Food_and_Agribusiness_Strategies_of_Ada
ptation_to_Local_Needs_and_Demands/links/53fb47d80cf20a4549706516/Glocalization-in-Food-and-Agribusiness-Strategies-of-Adaptatio
n-to-Local-Needs-and-Demands.pdf. [Accessed: 19.03.19]

Malviya, S. (2017) McDonald’s cooks up new Indian breakfast menu including masala dosa burgers. [Online] The Economic Times. 
Available at: 
https://economictimes.indiatimes.com/industry/services/hotels-/-restaurants/mcdonalds-cooks-up-new-indian-breakfast-menu-including-masa
la-dosa-burgers/articleshow/56463773.cms. [Accessed 19.03.19]

Nandini, A. (2014) McDonald’s Success Story in India. p. 23. [Online] Available: 
https://s3.amazonaws.com/academia.edu.documents/38846703/out_1.pdf?AWSAccessKeyId=AKIAIWOWYYGZ2Y53UL3A&Expires=155
3002576&Signature=Sc%2FWTtWlHYzbMzKk1x3MV8aTvcE%3D&response-content-disposition=inline%3B%20filename%3DMcDonald
_s_Success_Story_in_India.pdf. [Accessed: 19.03.19] 

Wikipedia (2014) India on the Globe (India Centred). (1:50000 resolution, simplified to 0.25px, online). Available: 
https://es.m.wikipedia.org/wiki/Archivo:India_on_the_globe_(India_centered).svg. [Accessed: 19.03.19]

https://glocalizationmarketing.wordpress.com/2012/05/29/glocalization-of-mcdonalds-angel-or-devil/
https://www.investopedia.com/terms/g/glocalization.asp
https://www.researchgate.net/profile/Sushil_Kumar74/publication/241869506_Glocalization_in_Food_and_Agribusiness_Strategies_of_Adaptation_to_Local_Needs_and_Demands/links/53fb47d80cf20a4549706516/Glocalization-in-Food-and-Agribusiness-Strategies-of-Adaptation-to-Local-Needs-and-Demands.pdf
https://www.researchgate.net/profile/Sushil_Kumar74/publication/241869506_Glocalization_in_Food_and_Agribusiness_Strategies_of_Adaptation_to_Local_Needs_and_Demands/links/53fb47d80cf20a4549706516/Glocalization-in-Food-and-Agribusiness-Strategies-of-Adaptation-to-Local-Needs-and-Demands.pdf
https://www.researchgate.net/profile/Sushil_Kumar74/publication/241869506_Glocalization_in_Food_and_Agribusiness_Strategies_of_Adaptation_to_Local_Needs_and_Demands/links/53fb47d80cf20a4549706516/Glocalization-in-Food-and-Agribusiness-Strategies-of-Adaptation-to-Local-Needs-and-Demands.pdf
https://economictimes.indiatimes.com/industry/services/hotels-/-restaurants/mcdonalds-cooks-up-new-indian-breakfast-menu-including-masala-dosa-burgers/articleshow/56463773.cms
https://economictimes.indiatimes.com/industry/services/hotels-/-restaurants/mcdonalds-cooks-up-new-indian-breakfast-menu-including-masala-dosa-burgers/articleshow/56463773.cms
https://s3.amazonaws.com/academia.edu.documents/38846703/out_1.pdf?AWSAccessKeyId=AKIAIWOWYYGZ2Y53UL3A&Expires=1553002576&Signature=Sc%2FWTtWlHYzbMzKk1x3MV8aTvcE%3D&response-content-disposition=inline%3B%20filename%3DMcDonald_s_Success_Story_in_India.pdf
https://s3.amazonaws.com/academia.edu.documents/38846703/out_1.pdf?AWSAccessKeyId=AKIAIWOWYYGZ2Y53UL3A&Expires=1553002576&Signature=Sc%2FWTtWlHYzbMzKk1x3MV8aTvcE%3D&response-content-disposition=inline%3B%20filename%3DMcDonald_s_Success_Story_in_India.pdf
https://s3.amazonaws.com/academia.edu.documents/38846703/out_1.pdf?AWSAccessKeyId=AKIAIWOWYYGZ2Y53UL3A&Expires=1553002576&Signature=Sc%2FWTtWlHYzbMzKk1x3MV8aTvcE%3D&response-content-disposition=inline%3B%20filename%3DMcDonald_s_Success_Story_in_India.pdf
https://es.m.wikipedia.org/wiki/Archivo:India_on_the_globe_(India_centered).svg

